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Where do tourists go in California?

FIND YOURSELF HERE

Everywhere!

e Tourism plays a major role in all 58 counties.

e Tourism is the top industry for every rural county.

Dean Runyan Associates
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Additional Points of Collaboration .c:ahfcu:ma

Water, Water, Water!

Destination Landmarks & lcons

Tourism Corridors

BIDs...and now TIDs...
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(GOLDEN STATE MEETS SUNSHINE

Golden State Meets
Sunshine State

Fos the fousth year i a row, CTTC ked a delegation of
key industry leadess to pasticipate ia the U.S, Travd
wvel Leadesship Summit (1LS) ia

Association’s

Washington, D.C. Additionally, for the first tme ever,

. California Travel & Tourism Commission
FIND YOURSELF HERE =

‘Septembar 23, 2009
nation at

nia.com/
4 GO BACK TO TABLE OF CONTENTS !

INTRODUCING "SERIOUS BUSINESS®

Introducing "Serious
Business"

The real fall lineup - the Travel ; | THE INTT Premicsing at the cad of September, CTTC is proud to
= unveil its refreshed TV spot - "Serious Business!” Over

. . |
Promaotion Act-and California e ! the summer, CTTC refreshed the “Work? spot, which

sired since October 2007, with a new opening featuring

Wine Month! mores>
Masisa Miller and Jay Leno, and new scenes including

Cesar Millan (“The Dog Whisperer”), David Beckham
and McG (Terminator Sahation dizcctor).

. GOLD E 3 SAT w RE: For 09/10, CTTC’s national television buy will include a

combination of cable and network broadeast. The fall

- . : - 2009 campaign will feature all three spots ("Serious
L m:m E,"‘ f; L | i: 2 : Business,” "You'll Be Back" and "Ambitious"), maaning

— , LT in flights from September 28 to November 22. The
[ z spring campaiga, featusiag "Serious Business” aad
"You'll Be Back," wil rua in flights from February 8,
2010, through May 9. Networks include Bravo, VIEW
Comedy Central, ESEN, Fine Living, Food Network,
Fucl, Golf Channel, HG'TV, Lifetime, National

Geographic, Spike, TBS, TLC, TNT, Travel, USA and In 2008, CTTC's brand advertising
program generated 3,647,280 million
trips and $6.55 billion in economic
time). impact, with an ROI of $431

Versus, as well as NBC (mix of carly morning and prime




Tourism Industry Web Site “
http://tourism.visitcalifornia.com FND YousseL” Hene

Welcome to the California Tourism Industry Website
‘The marketing resource for industry professionals and press.

e CTTC provides a great
way for consumers to
see your events,
content & images!

Please submit editorial
content and destination
listing requests through

the submission tool Thousands of
editorials & events

have made it onto the
Web site!




CTTC Regional Marketing - s
Representatives FND YousseL® Here

Jonelle Tannahill ¥ North Coast, Shasta Cascade, Gold Country,
High Sierra, Central Valley
jtannahill@visitcalifornia.com

Susan McCloskey ~ Los Angeles & National

Kathy Anderson ~ Desert, San Diego, Inland Empire
kanderson@visitcalifornia.com

Cynthia Reynolds ~ Orange County, LAX Coastal, Long Beach
creynolds@visitcalifornia.com

Jean Johnstone ~ Bay Area & Central Coast
jjohnstone@visitcalifornia.com
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pme to the California Tourism Industry Website

T ra V e I I n d u S t ry eting resource for industry professionals and press.
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What's New

New blog from CEO Caroline Beteta

ot Tounsin & Bicscing s Welcome to the California Tourism Industry Website ]

Strugaling Economy.™ FIND YOURSELF HERE The marketing resource for industry professionals and press.

Learn more about California’s
International Markets in this new

section!
arouse I submicontent | ingesearen Travel sty e

Presentations

CEO Blog

International Markets July 13, 2010
Rural Tourism Advisory Svmposium VWebinar - presented by CTTC Staff

Event Images & Video

June 15, 2010
Balboa Park Central - presented by CTTC CEC Caroline Beteta

Talking Points

Industry Links
June 2, 2010

SMGT-

. W Presentations Presentations

C [ Strateaic Plan Golden State Sponso . ) .
e SHIEE I 2010 Cane. - .omndustry Relations Susan Wilcox

Meeting Materials

Past CTTC Events
May 10, 2010

anline 5 inable Tourism S i . ~ .
Insights Online ustainable Tourism Summit Medford Oregon "Power of Tourism™ Conference - presented by CTTC CEQ Caroline Beteta

Sustainable Tourism Resources -
May 7, 2010

Santa Monica Tourism Summit - presented by CTTC CEQ Caroline Beteta

May 6, 2010
California Attractio d Parks Association's A oard Meeting - i
Home - Browse Frograms - submit Content - FISSIIISSI California Atfractions and Parks Association's Annual Board Meeting - presented by CTTC CEOQ Caroline Beteta
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