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Business Development Plan

A Market Vision

A Market Position

A Analyze the Market

A Qualitative

A Quantitative

A Business Mix, Clusters
A BD Tools

A Assembling the Team
A Implementation

A Measuring Success




Business Development Toolbox

A Strategic Planning and
Information

A Education, Training

A Business Retention &
Strengthening

A Entrepreneur Development
A Financing & Incentives

A Business Recruitment

A Marketing & Promotion

A Real Estate Development




Tools for Gathering Qualitative Data

Cooperative Extension

A Oneon-one and focus S EE—T——

Economic Development

group interviews

A University of Wisconsin,
Center for Community
and Economic
Developmenig DT
Development Tools
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.. i

SurveyMonkey makes

scheduling practices and

organizing travel 1,000 Sign Up FREE »
times easier. S
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Market Research Event Planning Customer Feedback Product Planning Education & Training

WHAT'S NEW CUSTOMER SUCCESS STORIES

Whether you're new to

SurveyMonkey, or an existing 5;] EHIGH -
customer who wants to know B

more - you'll benefit from our

self-guided tutorials.

Take a Tour »
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See all Customer Success Stories »
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Have Questions, or Ready to Buy?

Constant Contact EE= (866) 76-8464
Z - (B66) B76-8464 49

Conmect. Inform. Grow

Search

Not sure how to get started? Need to solve a problem?
Whatever question, Constant Contact's experienced campaign
consultants are here to help. 5o, give us a call —

Saturday & Sunday 10-5 ET. (866) 876-8464

Iry 1t for 60 Days

WE'RE HELPING BUSINESSES LIKE YOURS

See how others are succeeding.  Select Your Business Type

Email Survey Event

Neswsletters and Communications e Callect Feedback < ' Ondine Registration and Promaotion

r
e T ¥

Professionaklooking HTML emails Gather customer feedback Promote your gvents
Send email newsletters online surveys, pols, Handle gnline

Manage your email lists et Process payvments securely

© Get Social
Like Constant Contact? = 3. ple recommend this. Hide Bar X




Email Address:

Z zoomerang Passuord:

Easiest Way to Ask, Fastest Way to Know

Home Online Surveys Plans & Pricing Online Panel Resources

Online Surveys by Zoomerang

The best survey software for fast, easy feedback

ease rate YOU'

satisfaction

aﬂSﬁea =+ Create fast, easy free online surveys
S?_H/\IEW S =+ Deploy via email, the web, Facebook, Twitter, or our panel

) saﬂsﬂed % Analyze and report survey results r

Sign Up for
Pro Features
* Graphs & CRARSE - ompare Features »
or * Skip logic Survey Examples =
.| CExportioPPT.. -
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+ Plans & Pricing Market Researchers: Complete your projects on time with Zoomerang Sample Get a Quote

Survey Examples | Online Survey Features Q What's New at Zoomerang

5 Advanced Reporting and Analysis New! Did you miss our webcast Engage Your
. _ I . Audience with Social Media and Surveys? Watch the
° Export Results to Powerpoint or PDF recorded webcast or review the presentation.

Customer Satisfaction Survey
Employee Satisfaction Survey
Market Research Surveys Graph and Chart Survey Results .

’ =rap ’ New! Create an Online Poll
Educational Surveys Statistics and Comparison Reports

Twitter Surveys Share Survey Results

Past your surveys to Facebook

Tweet your surveys on Twitter
Import Surveys From Text or Waord




Tools for Gathering Quantitative Data

Target market groups:
trade area residents,
daytime employment,
students, visitors

Check existin

plans

and studies!

Chec
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Downtown Specific Plan to spur new development

and business growth by identifying preferred uses,
oning, and infrastructure investments necessary
to transform the downtown, and by providing
environmental clearance for ne
part of the pr

development. As
ss, this analysis tests the financial
feasibility of, and market support for, envisioned

development scenarios and preferred land use
the downtown. This analysis:

in

1) Explores demographic, economic and market
conditions and trends in Lancaster and the
downtown, and identifies current market
support for new opment;

2) Provides a general explanation of factors that
influence the feasibility of all projedts

Tests development feasibility of preferred
projects in today's market;

4) Explores stakeholder concerns and
recommendations for the area; and

Aakes recommendations for moving forward
with revitalization
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American FactFinder
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We can’t move forward until you give your answers back.

Participation Rate

Jobs@Census

B News » Director’s Blog

Catalog

Data Finders

B Partners » En Espanol

Publications

Are You in a Survey?

People &

About the Bureau

Households

Regional Offices

Business &

Doing Business with Us
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Newsroom = Search Feedback FAQs Glossary Site Map Help
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e Fast Access to Information Population Data

FACT SHEET Population Finder

PEOPLE
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U.S. Population C

€310
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n Quality | FOIA | Data Protection & Privacy Policy |U.S. Dept of Commerce

DATA SETS
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MAPS
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+ Browser Notes
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+ Citing FactFinder
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FACT SHEET

= Fact Sheet

= Fact Sheet fora
Race, Ethnic, or
Ancestry Group
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Change...

+ Data Clazses

» Boundaries and
features

Reposition on...

TM-P063. Median Household Income in 1999: 2000 @
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Data Set: Census 2000 Summary File 3 (SF 3) - Sample Data
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WELCOME TO THE CALIFORNIA

GOV DEPARTMENT OF FINANCE

Statewide Responsibilities

Budgeting | Accounting | Audits and Evaluations | Research | IT Policy | Legislative Analyses | FI5Cal | Boards and Committees
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£ State/County/City Total Population Percent
FEATURED WEEBSITES 11i2009 11i2010  Change

- California Economic i

Recovery Portal £ Sacramento 1,432,168 1,445 327

( Citrus Heights 87,615 88,115
Elk Grove 141,512 143,885
Folsom 71,051 71,453
Galt 24,145 24,264
lsleton 818 822
Rancho Cordova 81,747 62,899
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Buy California Bonds

w.buycaliforniabonds.com

Sacramento 485,189
Balance Of County 557,700
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Contact Us  Whats New

Members

Please click on an agency to learn more.




